
Instagram 101

“A Platform for Inspiration”



Branding Strategy on Social
- Consistency and repetition are key in brand 

recognition
- Be true to your brand colors and imagery 

style

- Content is King - Focus on what makes your 
business unique

- Visual Representation is EVERYTHING when 
building trust with a new potential customer

- Stay true to your mission and position yourself 
as a subject matter expert in that space via 
your social media channels





Community & Collaboration
- Working Together = Broader Reach

- Promote your local partners through sharing 
relevant content and tagging each other on 
social media

- Create packages/experiences with other local 
businesses and combine marketing efforts

- Using Hashtags: 
- Location Based: #MiddleburgVA #HuntCountry #LoveLoudoun 

- Interest/Topic Based
- 30 hashtags max per post in caption

- Add any additional in comment



Switch to a Business Account
- Make the simple switch
- Connect your Instagram account 

to your Facebook Page
- Why? Insights + Ads

- Audi e nc e s

- Che c k out  I ns t a gr a m’ s  Bus i ne s s  
Tool ki t

https://help.instagram.com/307876842935851/
https://help.instagram.com/356902681064399
https://business.instagram.com/a/toolkit
https://business.instagram.com/a/toolkit


Analytics Intro



Beating the Algorithm
- Intentional posting timing
- Engagement momentum

- Engage from personal account(s)
- Share the post to your IG story
- Engage with your community as soon 

as you post 
- Proactive + reactive
- Comments, feed, Stories, 

location tag, tagged + mentioned 
posts

- Make it personal
- Post engaging content!



Captions
- Spacing [ ] + ...
- Emojis 
- Location tag
- Tagging accounts (group them)
- Link in bio
- Ask a question 

(Who/Where/Emoji - easy 
answer)

https://shanebarker.com/blog/spaces-in-instagram/




Tools for Good Content
- Curate a content calendar
- Faces + Product 

- (close ups + atmosphere/landscape)
- Don’t zoom, if possible 
- Natural lighting
- UGC - ask for permission!
- Graphics are for FB/TW, not IG
- Be yourself!



Tools for Good Content
- If you use a video in your 

feed, choose a nice 
thumbnail

- FB in particular prioritizes 
video

- Carousels can be a good way 
to show multiple things in 
your feed without a video 

- Apps: 
- Foodie, VSCO, A Color Story, 

Planoly
- Overfiltering vs. aesthetic



More on Stories
- Lots of fun features
- Tag locations + 

hashtags + accounts
- (shareable)

- Stacking stories 
- (tap through)

- Highlights
- Tell a story! :)
- Apps: 

- Unfold + Story Luxe













Boosting an IG Post from FB
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Boosting an IG Post from FB
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Visit Loudoun & Partner Extranet
- Enter upcoming events, deals, etc.

- Update your listing page for 
visitors

- Supply us with updating imagery to 
help with your brand consistency

- Questions? Need Extranet Login? 
Contact Jen Christie -
christie@visitloudoun.org



Contact Us:
Logan Steele, Social Media & Marketing Coordina
steele@visitloudoun.org

Michelle Long, Marketing & Content Manager
long@visitloudoun.org

Jen Christie, Sr. Industry Relations Manager
christie@visitloudoun.org




